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Abstract 
 
Despite the prevalence of the circular economy, we know relatively little about two 
questions: What is a technology-based platform? And what role does marketing play 
in creating, managing, and appropriating value for relevant stakeholders? In this 
paper, we propose that a technology-based platform is where value is created, 
managed and appropriated by technology marketers, who bring together consuming 
customers, producing customers, and complementors. We then describe the role of 
technology marketers as creating value from unrealized resources, managing value 
via big data, and appropriating value for relevant stakeholders. Our research 
advances understanding by expanding theory regarding the critical role of 
marketing in a technology-based platform. 
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