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Abstract:  
  
Gaining a clear understanding as to when and why people use price to judge quality is a 
substantial issue not only for consumer researchers, but also for marketing practitioners 
and those concerned with consumer welfare. This research investigates the novel 
proposition that feelings of personal control will influence how strongly individuals rely 
on price to judge product quality. A set of seven studies documents that price has a greater 
impact on quality judgments when individuals’ personal control is threatened. Further, 
we demonstrate an underlying psychological driver of the effect. Specifically, we find that 
in a state of low control, it becomes more important for people to follow social norms and 
feel accepted in their environment. Thus, in a low state of control, people become more 
susceptible to normative influence. As judging product quality based on price is deemed 
to be normative and socially acceptable, people with low control are more likely to 
increase their reliance on price when making quality judgments. Theoretical contributions 
to the literature on control and price, and the practical implications of the research are 
discussed. 
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