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Abstract:  
  
Digital social media platforms play a crucial role in dissipating information and 
shaping online environments. Due to the increased consumption of information on 
digital platforms, the spread of misinformation has become a major threat to 
humanity. Previous research has identified that echo chambers in digital social media 
platforms are one of the responsible factors for spreading misinformation. Echo 
chambers are information-limiting environments where users’ opinions are reinforced 
due to the reverberance of opinion-reinforcing content (Facebook group or a page 
dedicated to a specific political ideology where like-minded information is shared, 
promoted and discussed). Our study investigates the interplay of user-level factors 
like political ideologies and personality types combined with platform-level factors 
on the changes in perceptions while consuming information. This research focuses on 
studying the impact of responsible news dissemination by platforms on dismantling 
echo chambers and reducing the spread of misinformation. An experiment is 
conducted in the US political context to analyse the same. Data from 464 respondents 
were collected and analysed over two phases of experimentation. We found that the 
impact of opinion-challenging information on reducing fake news dissemination is 
higher among people with right-wing political orientation, providing imperative for 
digital social media platforms to foster responsible digital environments by 
recognising the diversity of digital platform users and tailoring their approaches to 
tackle misinformation and echo chambers effectively. On a theoretical level, this 
research contributes to the literature by studying the information consumption 
behaviour of social media users from a psychological perspective and bringing 
together various arguments from the literature and testing them. 
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continues to deliver visiting lectures in many countries including USA, Canada, 
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